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OUR MISSION 

            

he mission of the                                                                  

West Virginia Alcohol Beverage Control Administration                    

is to regulate, enforce, control the sales,                          

distribution, transportation, storage, and consumption           

of alcoholic liquors and nonintoxicating beer                               

as mandated by the West Virginia Liquor Control                        

and Nonintoxicating Beer Act. 

 

 

OUR PURPOSE 
  

 he West Virginia Legislature created the                  

West Virginia Alcohol Beverage Control in 1935.           

The WVABCA was organized to give effect to the      

mandate of the people expressed in the repeal of the 

state prohibition amendment, and to assure the             

greatest degree of freedom that is consistent               

with the health, safety, and good morals                                            

of the people of West Virginia.  



December 28, 2022 

 

 

The Honorable Jim Justice, Governor 

Building 1, Capital Complex 

1900 Kanawha Boulevard, East 

Charleston, West Virginia 25305 

 

Re:  WVABCA 2022 Fiscal Year Annual Report 

 

Dear Governor Justice: 

 

The West Virginia Alcohol Beverage Control Administration is pleased to submit the Annual 
Report for Fiscal Year 2022, in compliance with W.Va. Code §60-2-11(9). 

 

Sincerely, 

 

 

Fredric L. Wooton 

Commissioner 

 

 

 

cc:  Dave Hardy, Cabinet Secretary, Department of Revenue 

  Donna Calvert, Executive Director, Library Commission 
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Message from 

Fredric L. Wooton, Commissioner 

I am pleased to provide the West Virginia Alcohol Beverage Control Administration’s (WVABCA) Annual 
Report for Fiscal Year (FY) 2022.  

The bid process for retail liquor outlets for the 2020-2030 licensing period generated $53,388,715 for 
the General Revenue Fund, which was up nearly $15M over the 2010-2020 licensing period. The first 
four phases of the bidding process awarded 181 retail liquor outlet licenses across 98 Market Zones.  

Bailment sales for FY22 totaled $130,640,184.69, up 2.03% over FY21 at $127,990,564.48. There were 
876,499 cases sold, which was an increase of 6,316 cases over FY21 (see page 20). Additionally, my     
administration has completed a long term project to upgrade the fire suppression system at the Distri-
bution Center warehouse.  

House Bill 4848 with an effective date of June 10, 2022 highlights:  

 Created new license types for private bakery, private food truck, and private cigar shop;  

 New delivery rules for nonintoxicating beer, sealed liquor bottles, craft cocktail growlers, and wine;  

 Created a new license for private college stadiums;  

 Created a new private caterer’s license.  

Senate Bill 2020 was reported in last year's Annual Report, but had an effective date this fiscal year on 
September 22, 2021. The bill allows for retail liquor outlet stores to open at 6:00 a.m., and prohibits   
liquor sales on Christmas Day and Easter Sunday (see page 35). 

Striving for excellence in customer service, the WVABCA licensing staff continues to train on the availa-
bility of new license types and services.  This is due to legislation creating new license opportunities 
such as fairs, festivals, outdoor dining, outdoor street dining, and floor plan extensions.  

The WVABCA, along with much of the world, was impacted by the COVID-19 pandemic. Our staff was 
able to provide uninterrupted services for our bailment sales, warehouse operations, license renewals 
and other essential services. Significant change is taking place in the spirits, wine and beer industries in 
West Virginia and across the country. Contributing factors to these changes were the pandemic, new 
and enhanced technology; such as mobile apps, new and creative products, and an ever changing con-
sumer demand. As a result, Governor Justice led the way with new legislation, which was highlighted in 
last year’s annual report and will be noted in this year’s report.  
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Enforcement agents across the state perform a variety of licensing and enforcement duties for new     
applicants and existing businesses (see page 27) .  The WVABCA Enforcement Division received a grant 
for $63,000 from the Governor’s Highway Safety Program to continue their Underage Drinking Preven-
tion Project. 

Additionally, I would like to reference some noteworthy educational activities. In October 2021, the 
WVABCA held their inaugural statewide Alcohol Prevention, Enforcement, Education, and Policy Confer-
ence to engage with law enforcement agencies, educators, prevention specialists, health advocates, and 
other key stakeholders to learn more about underage drinking prevention programs and activities.  This 
conference was funded by an award from the National Alcohol Beverage Control Association (NABCA) 
and partnered with Community Connections, Inc. In the spring of 2022, the WVABCA secured continued 
funding for the second annual conference to take place in the fall of 2022.  

I would also like to mention our DUI Simulator program which visits high schools across the state and 
attends other special events (see page 31). This state of the art program allows students to experience 
the impact alcohol can have on a driver's ability, coordination, and reaction time. In the DUI Simulator, 
the students will encounter various courses and driving conditions at different blood-alcohol-content 
(BAC) levels.  

The WVABCA held their 9th annual NO School Spirit Public Service Announcement (PSA) contest.      
Middle school and high school students attending both public and private schools were invited to     
compete in a PSA contest for $10,000 in cash prizes (see pages 32-33). This educational and prevention 
program addresses the risks of underage drinking as well as drinking and driving. Over 350 students  
participated from 29 schools and they submitted 47 PSA entries.  

In January 2022, I was elected as the Chairman of the NABCA Board of Directors for the 2023-2024    
Fiscal Year.  In May of 2022 I began my tenure as Chair-Elect and will move into the Chairman position 
in May of 2023, lasting through May of 2024. NABCA was founded in 1934 and I will be the first Chair-
man of the Board elected from the great State of West Virginia. 

The Fiscal Year 2022 Annual Report  will highlight what I have referenced and provide more information 
about the operations at the WVABCA.  
 

Best Wishes, 

WVABCA Commissioner Wooton,  joined by 
West Virginia Governor Jim Justice,                                 

and Babydog. 
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History  

The West Virginia Legislature created the West Virginia Alcohol Beverage Control Commission ("WVABCC") in 
1935 (See W.Va. Const. Art. IV §46 and W.Va. Code §60-1-1 et seq.) The WVABCC was organized to give effect to the 
mandate of the people expressed in the repeal of the state prohibition amendment, and to assure the greatest degree 
of personal freedom that is consistent with the health, safety, and good morals of the people of West Virginia. During 
the WVABCC's first 56 years of existence, the WVABCC functioned as the exclusive wholesaler and retailer of liquor in 
West Virginia; non-fortified wines were "privatized" in 1981.  

With the repeal of Prohibition, the three-tier system of distribution was established in West Virginia. This distri-
bution format is an effective way to regulate the three tiers: brewer, distributor and licensed retailer. Laws, rules 
and regulations provide protection for each tier. Fairness and equality are the overriding principles by eliminat-
ing connection between the tiers. In 1937, the term nonintoxicating beer was implemented which would allow for 
the product to be consumed in public. At conception, the authority to regulate beer was the responsibility of the 
State Tax Commissioner. In 1945, the West Virginia Nonintoxicating Beer Commission was established to regu-
late and enforce beer laws. The Nonintoxicating Beer Commission was a stand-alone independent agency until it 
merged with the West Virginia Alcohol Beverage Control Commission in 1990 to form a united West Virginia   
Alcohol Beverage Control Administration (“WVABCA”) with a single Commissioner over all aspects of the alcohol 
industry in West Virginia.  

On February 27, 1990, SB 337 discontinued the retail sale of alcoholic liquor by the State. This legislation creat-
ed the Retail Liquor Licensing Board ("RLLB” or “Board”) to establish market zones and bid retail liquor outlets 
throughout West Virginia. Currently, the RLLB is comprised of the Chairman of the Board who is the Secretary of 
Revenue, the Secretary of the Board who is the WVABCA Commissioner and three gubernatorial board appointees. 
No member of the board may hold a retail license or have any financial interest, directly or indirectly, in any retail 
licensee. During Fiscal Year 1991, public bids were held in August 1990, January 1991, and May 1991. This resulted 
in the sale of retail liquor outlet licenses in all 98 market zones offered and the possibility of 214 privately owned  
liquor stores being opened in West Virginia.  

In 2000, the RLLB's license bid process utilized minimum bids which were calculated based on demographics, 
population and other factors. The bidding generated revenue from all issued licenses which was deposited into 
the State’s General Revenue Fund based on the minimum bids and the Governor's official revenue estimate. The 
licenses were issued for a ten-year (10) period and expired June 30, 2010. During the 2000 bid process, a few  
licenses were never issued, and some licenses were abandoned. In 2006, the RLLB approved an Interim Bid and 
the splitting of certain licenses. The licenses were rebid on a pro-rated minimum bid basis and two licenses were 
awarded in 2007 for the remainder of the ten-year period ending June 30, 2010.  

In 2009, HB 105 changed the Retail Liquor License Bid process by creating Class A freestanding liquor retail 
outlets and Class B mixed retail liquor outlets (See W.Va. Code of State Rules at 175 CSR 1 and 175 CSR 5). The 
RLLB and WVABCA were authorized to initiate Purchase Option and License Bid Process (See West Virginia §60-
3A- 1, et seq., as amended). In addition, the closing hours for the 2010 retail liquor outlets for Monday through 
Saturday were extended from 10:00 p.m. to midnight (12:00 a.m.). No sales continued for Sundays, Christmas and 
on a statewide Election Day.  

HB 3100 went into effect on June 10, 2011, to allow Election Day sale of liquor at retail liquor outlets. HB 2481 
went into effect on March 3, 2019, to allow Sunday retail sales of spirits to start at 1:00 p.m. and end at midnight. 
The Christmas Day restriction remained in effect, and Easter Sunday was added as a restricted day. SB 2020 went 
into effect on September 27, 2021 and changed the opening time to 6:00 a.m. with no change to the midnight clos-
ing time. 
 
In 2009, HB 2719 increased the alcohol by volume (ABV) for nonintoxicating beer from 6% to 12% and created 
a new beer category of nonintoxicating craft beer. In 2019, SB 529 increased the alcohol content to 15% ABV.  

In 2012, HB 3174 was passed and permitted Class A liquor retail outlets to conduct responsible nonintoxicating 
beer and liquor sampling events with certain requirements on any day but Sunday. Also, HB 4376 was passed to 
allow licensed wine sales at certain professional baseball stadiums.  

In 2013, HB 2956 was passed and amended the sections of the Code relating to resident brewers and brewpubs.  



History - continued 

In 2014, HB 3145 removed the limit of nonintoxicating beer that may be sold to an individual for off-premises 
consumption by a Class B retailer. SB 172 allowed trusts and limited liability companies to be listed as the owner 
of a beer distributor. SB 470 permitted only licensed farm wineries and wineries to sell wine and wine samples 
during fairs or festivals and on Sunday mornings, subject to requirements. Finally, SB 450 allowed the sale of 
alcoholic liquors in specific outdoor dining areas that are adjoining an establishment with a liquor license. This 
bill also creates a special license to allow the sale of wine at NCAA Division I college and university sports stadi-
ums.  

In 2015, SB 273 permitted licensed brewers and resident brewers to conduct nonintoxicating beer sampling on 
their brewery premises. It allowed resident brewers to sell growlers for off-premises consumption from their 
brewery premises. The bill also removed the brewpub bond requirement. SB 574 promoted the distilling indus-
try in West Virginia by reducing the markup imposed on mini-distillers from 28% to 5% (the mini-distillery 
could retain the 23% difference) and eliminated the transportation fee of $2.30 per case on certain distillery 
sales. The Market Zone Fee was also reduced from 10% of gross sales at the distillery to 2% of gross sales and 
capped at a total of $15,000.  

In 2016, SB 298 allowed county commissions to conduct a county option election on the question of whether to 
allow restaurants, private clubs, Class A retailers, wineries and wine serving entities to sell alcoholic liquors, 
wine and non-intoxicating beer as their licenses permit on Sundays. The bill also permitted distilleries and mini-
distilleries to offer alcohol beginning at 10:00 am on Sundays for on-premises consumption only. An expansion of 
licenses allowed to operate extended hours on Sunday occurred when “Home Rule” municipalities petitioned the 
Home Rule Board for the “Brunch Bill” hours.  

Effective May 1, 2017, the mark-up for spirits from 28% to 32%. The mark-up had not changed since 2003. In 
1990, at the beginning of bailment, the markup was 25%. The WVABCA receives no excise tax on the production 
of spirits.  

In 2017, SB 637 modified the Class A private club licenses which was the first major change to the Private Club 
Act in nearly 50 years. The new license categories were aimed to Licensees operating tourist destinations and 
resort facilities by permitting the Licensee to obtain one private resort hotel license for the lawful sale and      
consumption of alcoholic liquors and nonintoxicating beer in designated and approved areas throughout the   
licensed premises but within the confines of the property. The bill also created a private golf club license and a 
private resort license with certain licensing requirements.  

In 2019, SB 561 created licenses for a private fair & festival and a private nine-hole golf course. This bill          
addressed frozen drink machines and allowed bottle sales at certain Class A on-premises licenses. SB 561         
addressed law enforcement assistance during certain WVABCA enforcement activities and clarified that the oper-
ation of BYOB’s as illegal and the consumption of alcoholic liquors in public. SB 529 created a one-day charitable 
beer license and wine license for certain nonprofits and permitted wine auctions. This bill created a license for 
beer representatives and a nonintoxicating beer transportation permit. SB 511 dealt with the wine industry    
created new opportunities for wineries, farm wineries and licensure. The bill clarified tasting, sampling and sales 
procedures for wineries and farm wineries. 
 
In 2020, the RLLB initiated the 2020-2030 license bid process for retail liquor outlets which resulted in generat-
ing $52,223,715. A total of 179 retail liquor outlet licenses were issued which was the result of 49 licensees tak-
ing the purchase option and 130 licensees successfully completing the bid process. HB 4524 made the entire 
state “wet” for the retail sale of spirits. SB 610 removed the out-of-state licensure limitation and set forth manag-
er requirements. New licensees and changes to existing licenses resulted from the passage of HB 4388, HB 4560, 
HB 3098, HB 4882, and HB 4697. During the COVID-19 pandemic a special temporary outdoor license was cre-
ated and the process to apply was streamlined. Additionally, State of Emergency Declaration and Governor’s Emer-
gency Executive Orders were established which impacted most WVABCA licenses.  
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In 2021, the passage of HB 2025 resulted in significant changes to the Private Club license. Two new license cat-
egories were created based on the service the business provides. A Private Club license for businesses primarily 
engaged in food service and a Private Club license for businesses primarily designated as an entertainment/
nightclub venue with limited food services. In addition, new licenses for private caterer, private wedding venues 
or barn, and others were created. Legislation also addressed curbside in-person or in-vehicle pickup, third party 
delivery, outside dining, and outside street dining. SB 2020 allowed retail liquor outlets to open at 6:00 a.m. and 
was effective September 22, 2021 (next fiscal year).  

 
In 2019, the RLLB voted to proceed with the 2020 Purchase Option and License Bid Process as authorized in the 
West Virginia Code and Legislative Rules.  The rebid process began on December 5, 2019, with the 2020 Purchase 
Option - Phase I with 49 retail Liquor outlets exercising the Purchase Option, and 28 of these outlets utilizing the 
Deferred Payment Financing Option.  Phase II - 2020 License Bidding Process completed on January 9, 2020, with 
128 successful bidders.  Phase III - 2020 License Bidding Process completed on April 1, 2020, with two successful 
bidders.  Phase IV - 2020License Bidding Process completed on March 23, 2021 with two successful bidders. 

Results from past License Rebids:  

1990 - Bid Revenue - Total - $15,3000,000 

2000 - Bid Revenue - Total - $22,395,695  *includes subsequent rounds of bidding                                                 
                                                                                                                                                                                                             
  Total # of Retail Outlets - 168 

2010 - Bid Revenue - Total - $38,031,478  *includes financed amounts, interest, and license fee  
       revenue                                                                                                                                
  Total # of Retail Outlets - 178 
 

2020 - Bid Revenue - Total - $53,388,715  *includes financed amounts, interest, and license fee        
       revenue for the 2020-2030 renewal period. The FY23      
       annual report will reflect the addition of a license in Phase V 
       bid                                                                                                                                
                                                                                                                                                                                                       
  Total # of Retail Outlets - 181 

 

 



 
Financial Information  
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Financial Information 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
MANAGEMENT COMPARISON TO PREVIOUS YEAR ANALYSIS                                                                       

June 30, 2022, 2021 and 2020 
STATEMENTS OF NET POSITION 

     2022  2021  2020 

          

Current assets     $   22,979,939    $   23,079,351    $  19,209,975  

Capital assets, net           2,599,676          1,898,760          1,899,703  

Notes and accrued interest receivable         2,400,094          3,166,370          3,881,005  

Restricted assets           1,585,934        

  Total assets        29,565,643         28,144,481        24,990,683  

          

Deferred outflows of resources             863,530             918,852            483,688  

          

Current liabilities     $     4,657,770    $     5,144,598    $    5,235,991  

Noncurrent Liabilities    $       265,387    $     1,584,157    $    2,033,489  

  Total liabilities         4,923,157          6,728,755          7,269,480  

          

Deferred inflows of resources          2,934,593          1,238,421            919,599  

          

Net position, net investment in capital assets        2,599,676          1,898,760          1,899,703  

Net position, restricted by enabling legislation        2,400,094          3,166,370          3,881,005  

Net position, restricted by pension and OPEB        1,585,934                       -                      -  

Net position, unrestricted net position        15,985,719         16,031,027        11,504,584  

  Total net position        22,571,423         21,096,157        17,285,292  



Financial Information 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
MANAGEMENT COMPARISON TO PREVIOUS YEAR ANALYSIS                                                                       

Years Ended June 30, 2022, 2021 and 2020 
STATEMENTS OF REVENUES, EXPENSES AND CHANGES IN NET POSITION 

      2022  2021  2020 

           

 Sales      $ 130,209,299    $ 127,796,199    $ 116,751,249  

 Licenses, permits and fees          3,959,388          4,443,237          3,435,887  

 Administrative hearing fines             131,450               86,050            119,251  

   Total operating revenues     134,300,137       132,325,486      120,306,387  

           

 Cost of sales          98,364,979         97,082,727        88,261,613  

 General and administrative          4,134,249          4,986,354          5,307,492  

 Depreciation              175,725             175,974            182,132  

   Total operating expenses     102,674,953       102,245,055        93,751,237  

           

 Operating income          31,625,184         30,080,431        26,555,150  

           

Nonoperating revenues (expenses):        

 Retail liquor license renewal fee                      -          1,165,000        48,270,653  

 Interest income                        -                       -            373,062  

 Grants               109,796               71,236              93,463  

 Other               (19,517)              31,423              82,327  

 Loss of disposal of assets                       -                       -                      -  

 Receipts (Transfers in) from primary government                     -                       -                      -  

 Statutory distributions       (30,240,197)      (27,537,225)      (70,414,942) 

          (30,149,918)      (26,269,566)      (21,595,437) 

           

 Change in net position    $     1,475,266    $     3,810,865    $    4,959,713  
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Financial Information - continued 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
STATEMENT OF CASH FLOW 

 Year Ended June 30, 2022 
Cash flows from operating activities:    

 Cash received from customers and users   $ 133,992,883  

 Cash paid to employees         (4,028,785) 

 Cash paid to suppliers     (100,127,198) 

   Net cash provided by operating activities       29,836,900  

       

Cash flows from noncapital financing activities   

 Receipts on nonoperating grants            109,796  

 Receipts from notes receivable and accrued interest receivable            766,276  

 Proceeds from liquor license renewals                      -  

 Payments to primary government      (30,240,197) 

   Net cash used by noncapital financial activities     (29,364,125) 

       

Cash flows from capital and related financing activities:  

 Purchases of capital assets           (876,641) 

       

Increase (decrease) in cash and cash equivalents          (403,866) 

       

Cash and cash equivalents, beginning of year        22,799,388  

       

   Cash and cash equivalents, end of year  $   22,395,522  

       

Supplemental Disclosure of Cash Flow Information   

 Non-cash special funding contribution related to OPEB  $       (19,517) 

       

       

       

Reconciliation of operating income to net cash provided   

  by operating activities:     

 Operating income     $   31,625,184  

 Adjustments to reconcile operating income to net  

   cash provided by operating activities:   

  Depreciation             175,725  

  Special Funding contribution related to OPEB           (19,517) 

  Change in assets and liabilities:   

   Increase in accounts receivable         (307,254) 

   (Increase) Decrease in inventory              2,800  

   Decrease in net pension and net OPEB liabilities       (2,883,803) 

   Increase (decrease) in accounts payable and   

         accrued expense          (486,828) 

   Increase in deferred outflows of resources        1,751,494  

   Increase in accrued annual leave           (20,901) 

       

 
Net cash provided by operating activities 

 
 $   29,836,900  
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WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
STATEMENT OF REVENUE, EXPENSES, AND CHANGES IN FUND NET POSITION 

 Year Ended June 30, 2022 
Operating revenues:      

 Sales      $   130,209,299  

 Licenses, permits and fees   3,959,388  

 Administrative hearing fines               131,450  

       

            134,300,137  

       

Operating expenses:      

 Cost of sales           98,364,979  

 General and administrative            4,134,249  

 Depreciation                175,725  

            102,674,953  

       

  Operating income          31,625,184  

       

Nonoperating revenues (expenses):    

 Retail liquor license renewal - financing option                       -  

 Retail liquor license renewal                         -  

 Interest income                          -  

 Grants     109,796  

 Loss of disposal of assets                         -  

 Other (Special funding contributions related to OPEB)             (19,517) 

 Statutory distributions         (30,240,197) 

            (30,149,918) 

       

  Change in net position           1,475,266  

       

  Net position, beginning of year         21,096,157  

       

  Net position, end of year   $     22,571,423  

       

  Net position, end of year   $     22,571,423  
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Financial Information - continued 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
COMBINING STATEMENT OF REVENUES, EXPENSES, AND CHANGES IN FUND NET POSITION 

 Year Ended June 30, 2022 

      
Administrative / Liquor 

Fund #7352 
Enforcement Fund 

#7356    

Operating revenues:          

 Sales      $                    130,209,299   $                         -    

 Licenses, permits and fees   2,811,538                             -    

 Administrative hearing fines                                          -                   131,450    

  Total revenues                          133,020,837                   131,450    

          

Operating expenses:         

 Cost of sales                             98,320,979                             -    

 General and administrative                             3,668,093                   103,336    

 Depreciation                                   97,630                       5,546    

                             102,086,702                   108,882    

          

Operating income                              30,934,135                     22,568    

          

Nonoperating revenues (expenses):       

 Grants                                    66,296                             -    

 Retail liquor license renewal - financing option                                        -     

 Retail liquor license renewal                                           -                             -    

 Interest income                                           -     

 Other                                  (18,545)                            -    

 Statutory distributions                          (30,210,360)                   (22,187)   

                             (30,162,609)                   (22,187)   

          

Change in net position                                 771,526                         381    

          

Net position, beginning of year                             15,461,124                     65,751    

          

          

Net position, end of year     $                      16,232,650   $                66,132    



Financial Information - continued 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
COMBINING STATEMENT OF REVENUES, EXPENSES, AND CHANGES IN FUND NET POSITION (continued) 

 Year Ended June 30, 2022 

      
Wine Fund 

#7351 
Grants / Gift 

#7357 
Beer Operations 

#7358 

Wine & Liquor 
Operations Fund 

#7359 Total 

           

        $              -   $                 -   $                    -   $                   -   $   130,209,299  

              605,150                      -              306,900              235,800           3,959,388  

                        -                      -                        -                        -             131,450  

              605,150                      -              306,900              235,800       134,300,137  

            

            

                44,000                      -                        -                        -         98,364,979  

                82,713             26,077              250,593                  3,437           4,134,249  

                51,980             17,750                        -                  2,819             175,725  

              178,693             43,827              250,593                  6,256       102,674,953  

            

              426,457            (43,827)               56,307              229,544         31,625,184  

            

            

                        -             43,500                        -                        -             109,796  

                                -  

                        -                      -                         -  

                                -  

                   (166)                     -                   (806)                       -              (19,517) 

                (7,650)                     -                        -                        -        (30,240,197) 

                (7,816)            43,500                   (806)                       -        (30,149,918) 

            

              418,641                (327)               55,501              229,544           1,475,266  

            

            4,135,914            141,491              813,455              478,422         21,096,157  

            

            

        $  4,554,555   $       141,164   $          868,956   $         707,966   $    22,571,423  
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Financial Information - continued 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
COMBINING STATEMENT OF NET POSITION 

 June 30, 2022 

ASSETS      

Administrative / 
Liquor Fund 

#7352 

Enforcement 
Fund            
#7356   

Current assets:         

 Cash and cash equivalents    $    16,630,818   $      47,854    

 Inventory                  49,878                   -    

 Accounts Receivable   534,539                   -    

 Notes receivable - current, restricted  687,915    

 Accrued interest - current, restricted               78,360                   -    

Total current assets            17,981,510           47,854    

          

Noncurrent assets:         

 Notes receivable - noncurrent, restricted  1,561,632                   -    

 Accrued interest - noncurrent, restricted  72,187                   -    

 Capital assets, net             1,805,350           18,278    

 Restricted assets:        

  Restricted net OPEB assets               22,152                   -    

  Restricted net pension asset           1,482,771                   -    

Total noncurrent assets             4,944,092           18,278    

          

   Total assets   $    22,925,602   $      66,132    

          

DEFERRED OUTFLOWS OF RESOURCES      

 Deferred outflows from OPEB and pension amounts  $        822,133   $              -    

          

          

LIABILITIES         

Current liabilities:         

 Accrued expenses               250,758                   -    

 Accounts payable     $      4,212,542   $              -    

Total current liabilities     $      4,463,300   $              -    

          

Noncurrent liabilities:         

 Net OPEB Liability                         -                   -    

 Accrued annual leave              265,387                   -    

 Net pension liability                         -                   -    

Total noncurrent liabilities               265,387                   -    

          

   Total liabilities           4,728,687                   -    

          

DEFERRED INFLOWS OF RESOURCES      

 Deferred inflows from OPEB and pension amounts          2,786,398                   -    

          

Net position:         

 Net investment in capital assets            1,805,350           18,278    

 Restricted by enabling legislation           2,400,094                   -    

 Restricted for pension and OPEB           1,504,923                   -    

 Unrestricted           10,522,283           47,854    

  Total net position          16,232,650           66,132      



Financial Information - continued 

WEST VIRGINIA ALCOHOL BEVERAGE CONTROL ADMINISTRATION 
COMBINING STATEMENT OF NET POSITION (continued) 

 June 30, 2022 

  

Wine            
Fund           
#7351 

Grants / Gift 
#7357 

Beer Operations 
Fund                 
#7358 

Wine & Liquor                
Operations Fund              

#7359 Total 

      

  $ 4,323,747   $  38,772   $       908,568   $           445,763   $ 22,395,522  

                 -               -                      -                         -   $       49,878  

                 -               -                      -                         -   $     534,539  

       $     687,915  

                 -               -                      -                         -   $       78,360  

    4,323,747       38,772            908,568               445,763     23,746,214  

      

      

                 -               -                      -                         -       1,561,632  

                 -               -                      -                         -           72,187  

       305,016     102,540                      -               368,492       2,599,676  

      

             198               -                  963                         -           23,313  

         21,564               -              58,286                         -       1,562,621  

       326,778     102,540              59,249               368,492       5,819,429  

      

  $ 4,650,525   $ 141,312   $       967,817   $           814,255   $ 29,565,643  

      

      

  $       8,021   $           -   $         33,376   $                     -   $     863,530  

      

      

      

      

          6,164               -              12,874                         -   $     269,796  

  $     62,706   $       148   $           6,289   $           106,289   $  4,387,974  

  $     68,870   $       148   $         19,163   $           106,289   $  4,657,770  

      

      

                 -               -                      -                         -                    -  

                 -               -                      -                         -          265,387  

                 -               -                      -                         -                    -  

                 -               -                      -                         -          265,387  

      

         68,870           148              19,163               106,289       4,923,157  

      

      

         35,121               -            113,074                         -       2,934,593  

      

      

       305,016     102,540                      -               368,492       2,599,676  

                 -               -                      -                         -       2,400,094  

         21,762               -              59,249                         -       1,585,934  

    4,227,777       38,624            809,707               339,474     15,985,719  

     4,554,555     141,164            868,956               707,966     22,571,423  
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Retail Liquor Outlets 

The WVABCA Distribution Center is a 153,000 square foot 

warehouse that houses the agency’s bailment operations.  

The Distribution Center maintains 2,644 active product 

codes and 1,874 special order product codes. In addition to 

receiving inbound products from 214 suppliers, the ware-

house staff picks, assembles, and fills orders for outbound 

delivery to the 181 retail liquor outlet stores on a daily     

basis.  The WVABCA performs audits and reconciliation of 

the WVABCA’s Distribution Center’s inventory.   

Distribution Center 

The mission of the WVABCA Spirits Division is to maintain and promote a robust portfolio of spirits to 

licensed retail liquor outlets across the state. The WVABCA meets and exceeds consumer demands by 

working with 214 active vendors (suppliers), 10 in-state distilleries, 11 in-state mini-distilleries,  3 in-

state micro-distilleries, 106  liquor representatives, and 181 licensed liquor retail outlets.   

Daily interaction with our suppliers includes, but is not limited to; approving the shipment of spirits to 

the distribution center, case pricing, product listing, product integrity, new vendor setups, and invento-

ry fee assessments. The relationship that exists between the suppliers, bailment operations and the re-

tail liquor outlets is enhanced by the WVABCA Order Entry Portal.  

 

 

All licensed retail liquor outlet owners and designated employees, liquor vendors, and representatives 

have secure online access to the WVABCA Order Entry Portal. This system was developed in-house and 

is a database that provides product information, bailment reports, sales data, and much more, all in real-

time. The Portal allows licensed retail liquor outlets to conveniently create their weekly scheduled or-

ders, and allows liquor vendors to enter special pricing of their products with WVABCA final approval. 

These functions help to maintain the Portal, in addition to keeping spirit brands in the state current and 

available for purchase by the citizens and private clubs. The WVABCA provides customer service to re-

tailers with data entry, portal ordering, special pricing allowances and scheduling deliveries. The 

WVABCA also collects the Form 190’s which are used by the retailer liquor outlets to track the purchas-

es made by private clubs.  

 2,644 Active Bailment           
Product Codes 

1,874 Active Special        
Order Product Codes 

The Portal 
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Retail Liquor Outlets- continued 

These two graphs display the timeline of fiscal year sales from 2017-2022.                                                      

The top graph represents fiscal year case sales and the bottom graph represents fiscal year revenue sales. 
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West Virginia  

Spirits, Wine, and Beer 

Manufacturers 

And                                                             

Distributors 
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WV Manufacturers and Wholesale Distributors 

West Virginia Distilleries 10 

West Virginia Mini-Distilleries 11 

West Virginia Micro-Distilleries 3 



WV Manufacturers and Wholesale Distributors 

West Virginia Wineries 4 

West Virginia Farm Wineries (Includes Cideries) 26 
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WV Manufacturers and Wholesale Distributors 

West Virginia Resident Brewers 35 



WV Manufacturers and Wholesale Distributors 
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West Virginia Wine                               
Distributors/Locations 

28/34 

West Virginia Nonintoxicating 
Beer Distributors/Locations 

26/35 
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Enforcement 

Duties and Responsibilities  
 

The mission of the WVABCA Enforcement Division is to ensure adherence to W.Va. State Code and     

Legislative Rules. The enforcement staff live and work in the communities they serve and are             

committed to enforcing state laws pertaining to the sale, purchase, transportation, manufacture,         

consumption, and possession of alcoholic beverages. The duties performed (see illustration below) are 

crucial to protecting the public, patrons, and  licensees.  

 

 

 

 

 

 

 

 

 

 

 

 

Licensed locations are visited a minimum of two times per year. In FY22, agents achieved an inspection 

rate of 98% (inspections of licenses are impacted due to business closures, ownership changes, and   

seasonal closures). During these inspections, agents provide educational and training material to ensure 

that licensees are empowered with the information necessary to successfully operate their licensed    

establishment. The WVABCA provides posters for proper carding procedures and a carding video is 

available on the WVABCA website. The training video can be shown during inspections, or a DVD can be 

provided to licensees.  Enforcement agents also disseminate educational materiel such the Blood         

Alcohol Content (BAC) chart, Fetal Alcohol Syndrome (FAS) poster, and the Human Trafficking poster, 

all of which are required to be posted by the licensee in a location accessible for patron viewing. In      

addition, the WVABCA  Hours of Operation form and the EMS/Law Enforcement Notification posters are 

also provided to licensees.  
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Grants 

Grant Funding Activities 

The WVABCA received a total of $109,796 in direct grant and award funding. 

The National Alcohol Beverage Control Association (NABCA) provided an 

educational award of $10,000 and a supplemental award of $14,000. In 

addition, NABCA approved an indirect award for $31,800 to Community 

Connections, Inc. This funding was dedicated to the WVABCA’s 1st annual 

Statewide Alcohol Prevention, Enforcement, Education, and Policy confer-

ence. The NABCA awards reflect funding received and utilized during the 

2022 fiscal year and for programs slated beyond the 2022 fiscal year. 

The West Virginia Governor’s Highway Safety Program (GHSP) provided 

the WVABCA with a grant for $56,296 to support enforcement and educa-

tional activities. A $10,000 grant was provided by the Commission on 

Drunk Driving Prevention (CDDP). These funds were used by the enforcement division to carry out 

underage compliance checks. 

State Farm® provided a grant for $19,500 and the funds were used for the DUI Simulator program 

and the NO School Spirits PSA contest.  
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Education 

DUI Simulator 

The WVABCA DUI Simulator program was launched in November 2010.  The program travels the state 

visiting high schools, institutions of higher learning and other venues to educate our youth about the 

harmful effects of drinking and distractive driving. The program provides youth with the opportunity to 

experience various driving conditions,  hazards and sce-

narios while safely operating a simulation system. The 

program mimics the difficulties drivers would encounter 

at various blood alcohol content (BAC) levels.  By engaging 

the youth in this interactive manner, the WVABCA can 

provide valuable tools to combat underage drinking and 

distractive driving. The DUI Simulator program also in-

cludes a classroom lecture. On June 10, 2019, the WVABCA 

commissioned a new simulator to replace the simulator 

and trailer purchased in 2010.  The simulator has state of 

the art graphics and the seat has motion to help create a 

more realistic experience.  This program is a fantastic tool to use to educate participants concerning the 

risks associated with drunk driving.  The simulator is in very high demand with multiple events sched-

uled weekly.  There has been positive feedback from educators, law enforcement, students, and the gen-

eral public.  Several comments have 

been made by students that they, “will 

never drink and drive”.  There has been 

extensive media coverage of simulator 

events that have all been very positive.   

A total of 65,791 students have taken 

part in this life saving program. 
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NO School Spirits PSA Contest 

Education - continued 

The NO School Spirits PSA contest seeks video entries that address the 

dangers of underage drinking or drinking and driving. The contest is 

open to middle school and high school students who attend public or 

private schools in West Virginia.   

The 2021-2022 academic school year marked the ninth year for the 

PSA contest. The WVABCA received 47 entries from over 350 students 

attending 29 schools. Students competed for $10,000 and the top five 

schools were selected to receive a cash prize, with first-place winning 

$5,000.00 The schools were required to use the prize money for a 

school sanctioned event and/or school equipment.  

The first-place winning PSA was edited for television and a radio spot 

was created. The PSA aired across the state during prom/graduation 

season, and at the start of the 2022 school year. A $12,000 media buy 

yielded a $108,093 Return on Investment (ROI) and accounted for 5,731 placements.   

Students, teachers and special guests attended five awards events at 

the winning schools. The awards events consisted of congratulatory 

remarks, presenting the monetary prizes, unveiling the winning PSA’s, 

and handing out personalized Certificates of Recognition from West 

Virginia Governor Jim Justice 

The program is sponsored by State Farm®, National Alcohol Beverage 

Control Administration (NABCA),  Foundation for Advancing Alcohol 

Responsibility, and the Governor’s Highway Safety Program. 

First Place Winners 



Education - continued 

Typically, large press events are held at the winning schools to present their awards, recognize the 

sponsors, and unveil the new PSA. These events have been as large as 800 students.  

Additional Winners 

 
2013—2022 

$66,800 in Prize Money 

54,619 PSA’s (Radio/TV) 
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Media 



Public Information/Media 

In our mission to provide timely, factual, and relevant information to the public as it relates to the WVABCA 

and W. Va. State Code and Rules, each department of the WVABCA interacts with the public in multiple 

ways, most recently with the addition of Facebook and Twitter accounts.   In addition, the WVABCA works 

with units of government on local, county, state and federal levels.  

The media is interested in a variety of topics and activities at the WVABCA. The most common areas of me-

dia coverage can by categorized into the following groups:  

State officials reminding people about remaining safe this summer 
By MetroNews Staff  

June 4, 2022 - 8:05 am 

CHARLESTON, W.Va. — State officials are reminding people of the potential risks of some summer activities as 

West Virginians begin making plans.  “Keeping everyone safe during the summertime is our goal. As our agencies 

have united, I would encourage ALL West Virginians to join together and look out for one another this summer,” said 

Fred Wooton, commissioner of the West Virginia Alcohol Beverage Control Administration. 

CHARLESTON, W.Va. (WOWK) – The West Virginia Alco-
hol Beverage Control Administration is reminding West 
Virginians that Senate Bill 2020 is officially in effect as of 
yesterday, Wednesday, Sept. 22, 2021. 

This means effective Sunday, Sept. 26, 2021, retail liq-
uor outlets may open and sell alcohol as early as 6 a.m. 

The bill was introduced in the 2021 West Virginia Legis-
lative Session as an amendment to Chapter 60, Article 
3A-18, which relates to the time frame retail liquor licen-
sees may sell liquors. The bill was passed on June 24, 
2021. 

According to the bill, alcohol can still not be sold on 
Easter Sunday, Christmas Day, or between the hours of 
12:00 a.m. and 6:00 a.m., with the exception of wine and 
fortified wines may be sold on those days and at such 
times authorized in the West Virginia Code. 

by: Jessica Patterson 

Posted: Sep 24, 2021 / 10:55 AM EDT 

Updated: Sep 24, 2021 / 10:55 AM EDT 

West Virginia updated liquor 
sales law now in effect 
 Students experience DUI through simulator 

RIPLEY, W.Va. (WV News) — 
The West Virginia Alcohol 
Beverage Control Admin-
istration (WVABCA) has  
restarted their DUI Simulator 
Program. New safety 
measures and sanitization 
processes have been instituted to maximize student safety. With new 
protocols in place, the DUI Simulator visited Ripley High School on      
Tuesday, May 17.  

From Staff Reports    May 20, 2022 

Local high schools named winners in statewide 
PSA campaign aimed at underage drinking 

CHARLESTON, W.Va. (WCHS) —
Two local high schools in West 
Virginia were named winners in 
an annual public service an-
nouncement campaign aimed 
at curbing underage drinking. 

by STAFF REPORTS    Friday, January 21st 2022 
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